2007 Canadian Chinese Media Monitor
METHODOLOGY

+ Atotal of 1,200 telephone interviews were conducted among Chinese Canadians
who are 18 years of age or older.

+ 600 interviews were completed in Vancouver between April 26 to May 9 and 600
interviews were completed in Toronto between May 31 to June 7

+ With a sample of this size, overall results are considered accurate to within +/-2.8
percent points at a 95% confidence level

» The results were weighted, using projected 2007 census data based on 2001
Statistics Canada results, to reflect the actual demographic composition in terms
of region, gender, age, source country and household income.

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor
A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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Over 50% of Chinese readers
read Chinese newspapers / magazines
exclusively

» 52% read Chinese newspapers / magazines exclusively
» 30% read both Chinese and English newspapers / magazines
* 18% read English newspapers /magazines exclusively

Base: First generation Chinese Canadians 18+ living in GTA & GVA who read
newspapers / magazines

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor
A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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Greater Toronto Area
Newspaper Readership

Sing Tao is the NO.1 newspaper among Chinese-speaking Canadians in Toronto

Average Weekly Reach

80%
63%
60% |-
A44%
40% |-
20% 14% 2%
0% '
SING TAO MING PAO WORLD TODAY’S
JOURNAL

Base: First generation Chinese Canadian 18+ living in GTA who read Chinese newspapers

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor
A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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Greater Vancouver Area
Newspaper Readership

Sing Tao is the NO.1 newspaper among Chinese-speaking Canadians in Vancouver

Average Weekly Reach

80% -

59%

60%
AA%
40% |-
26%
20% - I
0%

SING TAO MING PAO WORLD JOURNAL

Base: First generation Chinese Canadian 18+ living in GVA who read Chinese newspapers

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor
A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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Sing Tao Daily
Not only reaches the most
But also reaches the best

Age: 18-49
65%

Base: All respondents aged
o 18-49 who read one of the four
ZA Chinese dailies in the past week
Weekly Reach %
| g% 11%

SING TAO WORLD s
MING PAO JOURNAL TODAY’S

Household Income >$45,000
71%

Base: All respondents with
household income over $45k
45% who read one of the four
Weekly R h % Chinese dailies in the past week
eekly Reach 7%
| 1% -y

WORLD s
SING TAO MING PAO JOURNAL TODAY’S

Post-secondary Education
57%

Base: All respondents with
o post-secondary education or
376 higher who read one of the four
Chinese dailies in the past week

Weekly Reach %
17% 5%

ars

WORLD s
SING TAO MING PAO JOURNAL TODAY’S

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor
A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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Sing Tao Daily
NO.1 in Both Cantonese & Mandarin Markets

Cantonese Speaking Market

A44%

% Read in the °
past week 37%

%

% r
J

SING TAO MING PAO JWOIIR?LD TODAY’S

Base: All respondents who speak Cantonese at home

Mandarin Speaking Market
25%

% Read in the
past week

13%

%
r %

SING TAO MING PAO J\CI)VL(J)RLD TODAY’S

Base: All respondents who speak Mandarin at home

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor
A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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Sing Tao Daily
Highest Reach among both Recent Immigrants and
those who settled

Living in Canada < |0 years

51%
% Read in the
past week

27%

10%

7%

SING TAO MING PAO WORLD TODAY’S
JOURNA

Base: First generation Chinese Canadian |8+ living in GTA who lived in
Canada for less than 10 years

Living in Canada > 10 years

%
% Read in the 45

past week
35%
I 11% 10%

SING TAO MING PAO WORLD TODAY’S
JOURNAL

Base: First generation Chinese Canadian 18+ living in GTA who lived in Canada
for more than 10 years

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor
A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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Sing Tao Daily
Highest Exclusive Reach

Duplication of Sing Tao and Ming Pao

Only 22% of Sing Tao
readers also read
Ming Pao

78% reads Sing
Tao Exclusively

Base: First generation Chinese Canadian 18+ living in GTA who read Sing Tao yesterday

Duplication of Sing Tao and World Journal

Only 3% of Sing Tao
readers also read
World Journal

97% reads Sing
Tao Exclusively

Base: First generation Chinese Canadian 8+ living in GTA who read Sing Tao yesterday

Duplication of Sing Tao and Today’s

Only 4% of Sing Tao
readers also read
Today’s

96% reads Sing

Tao Exclusively

Base: First generation Chinese Canadian 18+ living in GTA who read Sing Tao yesterday

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor
A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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Sing Tao Daily

The Best Source of Advertising Information

63%

30%

5%
o
1%
SING TAO MING PAO WORLD TODAY’S
JOURNAL

Note: All respondents who have selected one of the four dailies as their best source of
advertising information

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor
A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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Magazine Readership in GTA

Sing Tao Weekly and Star Magazine are the NO.1 Weekly Magazines

33% 32%

Weekly Reach %

SING TAO WEEKLY STAR MAGAZINE
Saturday Sunday

Base: First generation Chinese Canadian 18+ living in GTA who read Chinese magazines

+ Atabloid-size magazine
distributed with Sing Tao Daily
every Saturday.

» Aglossy paper printed magazine,
distributed with Sing Tao Daily
every Sunday

» The most popular entertainment
magazine, featuring hot gossips,
lifestyle, travel, health care and
entertainment news from Toronto
& Asia.

* The most popular magazine with
the latest current issues on Asia.

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor
A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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Magazine Readership in GVA

Sing Tao Weekly and Star Magazine are the NO.1 Weekly Magazines

42%

38%

Weekly Reach %

SING TAO WEEKLY STAR MAGAZINE
Saturday Sunday

Base: First generation Chinese Canadian 18+ living in GVA who read Chinese magazines

« Atabloid-size magazine
circulated with Sing Tao Daily
every Saturday.

» The most popular entertainment
magazine, featuring hot gossips,
lifestyle, travel, health care and
entertainment news from Toronto
& Asia.

* A glossy paper printed magazine,
circulated with Sing Tao Daily
every Sunday

* The most popular magazine with
the latest current issues on Asia.

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor
A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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SING TRO DRILY

Weekly Reach %

28%

SING TAO MING PAO

Base: First generation Chinese Canadian 18+ living in GTA who read Chinese newspapers

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor

A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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SING TRO DRILY

Sunday Reach

32%

Weekly Reach %

21%

) J
SING TAO MING PAO
STAR MAGAZINE SUNDAY SUPPLEMENT

Base: First generation Chinese Canadian 8+ living in GTA who read Chinese magazines

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor

A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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Gourmet Guide

- The most read gourmet magazine with recipes, food & cooking tips
- Distributed with Sing Tao Daily every Wednesday

24%
Weekly Reach % ——

17%

SING TAO MING PAO
GOURMET GOURMET SUPPLEMENT

Base: First generation Chinese Canadian 18+ living in GTA who read Chinese magazines

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor
A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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Greater Toronto Area
Latest Chinese Market Demographics

Age Gender

18-34
B 3549 B wmale
. 50+ Female

Years in Canada

30%

[l Mainland China

. less than 10 yrs . Hong Kong
. 10 to less than Taiwan

20 yrs

20 yrs or more Others

Home Language

[l Cantonese

Mandarin or other non-
Cantonese Chinese dialects

English

Mix of English and
Chinese Language

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor
A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications
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Sing Tao Daily
Readership by area in the GTA

Average Week Reach

Scarborough

Markham/Richmond
70%

67%
59%
a47%
18% 16% - 13%

WO )
SING TAO MING PAO JOURNAL TODAY’S

SING TAO MING PAO WOR
Downtown

LD ,
JOURNAL TODAY S

North York
62% 56%

o %
34% 34% 29n
% 19%
'l %
SING TAO  MING PAO Jx,vl?&m Topav’s
Mississauga

T P WORLD T, v
SING TAo  MING Pao JBIORLD  Topbav’s
4 7 %

SING TAO MING Pao jWORLD

9
OURNAL TODAY’S

Source: Ipsos Reid 2007 Canadian Chinese Media Monitor

A syndicated study jointly developed by Ipsos Reid and Era Integrated Marketing Communications






